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Session agenda

Insights into the communications landscape.

Explore the use of content across owned and earned channels.

Checklist for developing good content.

How to remain innovative and relevant in a time of uncertainty.

How to position your business for success.

Recommendations for further action.

Questions. 



So what does the communications landscape 
look like today? 

+ Covid-19
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Quick stats

Facebook & Instagram saw a 40% ( + ) increase 

Instagram and Facebook Live views doubled

Instagram stories have increased 15% 

While some print publications have halted digital media
consumption up across the board 
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Top tips

Think critically about how to tell your story.

Demonstrate leadership, agility and innovation.

Review strategy, planned communications and marketing 
activity.

It always comes down to the power of good content – and 
architects have lots of that. 



What is the connector? 

Content



So what is good content? 

Original 

Expert

Engaging 

Shows leadership

Shares information 

Show not tell

Linked to a broader trend 

Timely 

Provide value

Targeted 



Top three audiences for content marketing? 

Users – they have real experience using  
your product/service 

You are here to help them

Role: awareness and interest

Influencers – comprising of anyone that has 
influence over decision makers

To fast track your marketing, learn how  
to influence the influencers!

Role: interest, consideration and intent

Decision makers – gain information from the 
other audiences and have the final say

Role: intent, evaluation and purchase



And then….add stakeholders  
Architecture practice ABC

Client facing stakeholders:

Education – principals, bursar, department  
of education 
Health – CEO and board, facility managers,  
state government 
Commercial and workplace – major corporates, 
landowners, investment trusts, retail groups 
Residential – publicly listed and private 
developers, local residents, prospective buyers
Local, state and federal government  
and authorities 

Consultants

Current and prospective staff 

Peers and relevant peak industry bodies

Media



Understanding content 

Paid > <
>Owned Earned

Strangers Customers Fans

>>>
>>>>>>>>>



The many lives of good content

White 
paper

Press 
release

Case 
study

Internal 
comms

Newsletter

Books and 
publications

 Website
Social  
media

Marketing 
collateral

Annual  
report

External 
presentations

Awards 
submission

MediaNew 
business 
proposal
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Recommendations

Review strategy and any planned communications and marketing 
activity.

Focus on the creation of online services and communications 
activity. Media and social media channels are booming. 

Ensure communications activity works with the news cycle and is 
still relevant, appropriate and timely. Understand media resources 
are strained – package stories thoughtfully and thoroughly.

Use the time to work on backburner projects – e.g. 
communications strategies and digital optimisation including web, 
database and SEO to ensure your practice is well positioned.
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Recommendations 

Think critically about how to tell your story.

Who is your audience and what do they want to / need to  
know?

How can your messaging be adapted to the current 
environment (whilst staying true to your brand)?

How are you leading a conversation about what is important 
to your clients, peers and broader community?

How can you inspire your audience(s) and provide relief?
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Recommendations 

Become your own news outlet and build your owned channels
via effective newsletters, social media and thought leadership 
content.

Think digitally – how can online channels be used more effectively 
to reach new and existing audiences.

Look to the long term and invest in brand building activity. 

Explore new ways to collaborate and innovate.

Look for meaningful ways to help and connect with your 
community.



Press coverage – Techne Architecture + Interior Design



Press coverage – Techne Architecture + Interior Design



Press coverage – Rob Mills Architecture & Interiors



Press coverage – Rob Mills Architecture & Interiors



Press coverage – Quintessential Equity



Press coverage – Fender Katsalidis
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Questions?




